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enlightenment modernity allows us to fundamentally realize a revolutionary
transformation, i. e., the logical establishment of practical “public rationality” based
on “the full and free development of every individual” in reality. It promises human
civilization an underlying labor practice based on freedom, consciousness and
autonomy and relies on a “community of free individuals” to continuously fulfill the
ideal vision of a better life, i. e., the realization of public values. What this effort
highlights is the way Marx’ s philosophy has a distinctive theoretical and practical
character, an assumption of history and a lofty spiritual realm, all of which are

fundamentally different from all the old philosophies.

(3) Logical and Cognitive Issues of Self-Improvement Agents
Ren Xiaoming and Li Xi ¢ 46 -

The establishment of self-improvement agents has offered a programmatic
standard to the research of people’ s self~awareness. With this formal method, it is
possible to bridge the differences in machine consciousness in the academic world and
break the predicament facing machine consciousness research. But it also has logical
limitations. Enactivism lays the cognitive foundation for the proposal of self-
improvement agents. The success of sell-fimprovement agents provides a strong
example of enactivism. Although the self-improvement agent has taken a big step
towards the machine’ s real self~awareness, one can only say that it has “functional
consciousness.” The crux of the predicament of machine consciousness stems from
the differences and biases between the tradition of analytic philosophy and the
phenomenological tradition. The solution lies in: from opposition to compatibility,

from mutual exclusion to complementarity, and then to a new realm of integration.

(4) A Political Economy Analysis of the Globalization of Platform Economics
Xie Fusheng » Wu Yue and Wang Shengsheng « 62 ¢

As a new organizational form suited to capital accumulation and social production
and reproduction under digital technology, platform economics relies on digital
platforms supported by efficient data collection and transmission, advanced
computing power, and powerful data-processing algorithms. They integrate social
production, distribution, exchange and consumption across temporal, spatial,
national and sectoral boundaries in a way that gives a vigorous boost to the
development of society’ s productive forces. In the platform economy, the technical
characteristics of digital platforms and capital’ s monopoly of those platforms have
shaped a structure of imperfect dynamic competition. The new form of labor
organization on the basis of digital platforms leads to unstable employment and
wages, allowing the logic of capital accumulation to seep into the process of labor
reproduction. Under capitalist conditions, platform economies will remain unable to
overcome the inherent contradictions seen in the law of capital accumulation.
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